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• Enables vigh compexity of
activities (e.g API calls)

• It‘s code: versioning, reviews, best
practices, …

• (initially) bigger effort to create an 
activity
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<sly data-sly-test="${(wcmmode.edit|| wcmmode.design)}" data-sly-unwrap>

<h4>${properties.id}</h4>

JCR Content Path: ${currentNode.path}

</sly>

<ttxpremoteoffer

data-ttxp-remoteoffer-id='${properties.id}'

data-ttxp-jcrpath="${currentNode.path}"

data-ttxp-remoteoffer-variant='${properties.variant}'

data-ttxp-remoteoffer-misc='${properties.misc}'

class='${properties.class}'>

<sly data-sly-resource="${ @path=' par', resourceType='foundation/components/parsys'}" data-sly-unwrap>

</sly>

</ttxpremoteoffer>



32
different NBA Campaigns:

XSell, SmartHome, SEPA Direct Debit 
Mandate, …

1-3
different

ContentVariants

9
qualified

Webpages

3
Layout-Types:

Hero Stage, Grid Section, Modal (PopUp)

1
Target Activity

= 94
live NBA

Experiences



…

20%

Smart Home Sales 
were generated by

NBA Campaign

400%

Higher Clickthrough
Rates compared to

Generic Teasers.

>5 Mio

NBA Datasets 
calculated on a

daily basis

2.5

Individual Messages 
per Session




